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YOU ARE HERE: HOME / MEDIA MISSIONS RESOURCES

Media Mi1ssions Resources

We want to provide resources to help the church communicate the Gospel in meaningful and compelling ways.
Below are a few resources we have produced that we pray will encourage you and help you grow the Kingdom of

Jesus.

How to Live Stream

Download the presentation on Live Streaming for church.

calvaryga.com/media-resources/
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www.rlsmith.me

&IRONG

2018 FCA
Stud A Lea”~rship Conference

> & > - A

il \ B 9\‘-",.
. .n l~' ‘\/l‘~.,

4 s;iiﬁj- :”*!‘
e -~ b - : &
2 '

=

’ &

3

O



@ rickylamarsmith

@TodayShow What is internet? #scary

O Q

Originally aired in 1994

Add a comment...




@ rickylamarsmith

@Stevedobs One Device #iPhone

O Q

1 billion likes




0 kasperskylab & m

kasperskylab We are raising a new
generation of #digitalnatives but do we
really know what our children are doing
online? #parenting Full story
https://kas.pr/cyberkids

O Q

Add a comment...
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¥ meet generation z

JamesEmeryWhite speak to GenZ with
5 words and a picture

~ GENERATION Z

ZEeS * GLOBAL GEN
GEN Z iGEN ‘

DIGITAL INTEGRATORS CLICK ‘N GO KIDS

Uneers” 4" SCREENAGERS

THE ZEDS BUBBLE WRAP GENERATION

TEENS TWEENS

O Q




0 rickylamarsmith

JackOfAllTrades Too much technology
#cantkeepupwithit

O Q

Add a comment...




% rules of engagement

O Q
RULES OF ENGAGEMENT




‘ % rules of engagement
gi

1. RETREAT
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’ . Add a comment...




% rules of engagement

1. RETREAT
2. IMMERSE
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Add a comment... “os




% rules of engagement

1. RETREAT

2. IMMERSE
3. ENGAGE
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~lis the sum of all the formsef art.e
; of love and of thought, which, in the course of centuries, have enabled man to be less enslaved °
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Add a comment...




L biblically based

OO
ESUS,
L >

but test everything; ™%
hold fast What is good.-

1 Thessalonians 5:21 ESV

1 Thess 5:21 Use a filter in ministry

O Q

English Standard Version

Add a comment...

www.juliestilesmills.com
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And AN Ns . N gouw do., Colossians 3:17 To God be the glory
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gy THAHKS to God the Father © Q
thvough Him.
Cotossians 317 ESV
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;= social media in the church

Social Media What do you use now?

SOCIAL MEDIA

PO0POXO®

O Q

AND MINISTRY

WWW.PTS.EDU/BLOG

Add a comment...




Facebook

Twitter

Instagram

Multiple

None

What primary social platform do you use for your ministry?

14107

14118

14156

14171

17307







“.o-  social media in the church

community its called social for a
reason #rememberthat

O Q

@rickylamarsmith you mean its not just
for marketing?
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“ixe» social media in the church

1. Clarify your goals

SO CHURE

O Q

Add a comment...




+*
T
W,

T

«~=.  gocial media in the church

SLIKE:*
I Active Users of the Top Social Platforms, by Age -
- —— E——
16 to 24 35to4s  45t054  55to64 1. Clarify your goals
Tumbir |3
Instagram C 37% 34%
Twitter u 31%
Pinterest 29 34% o Q
LinkedIn m 26% 32%
Facebook n 25% 29%
0% 20% 40% 60% 80% 100%

@assessment what platforms do they
actually use?




MQ social media in the church

Ny

1. Clarify your goals

O Q

@engagement go where they are “living”  *ee



social media in the church

SO, HOW DID YOUR I HAVE
LESSON ON SHARING NO IDEA.
THE GOSPEL THROLGH

SOCIAL MEDIA
clokg

1. Clarify your goals

O Q

@measurement gauge what gets shares
and likes




WHY CREATE PERSONA PROFILES?

‘e social media in the church

. . 1. Clari |
Persona profiles give your personas artty your goals

2. Craft personas to empathize

a name, a face, a personality, and a story.

They provide a single reference point of your

O Q

persona for your team (and yourself).

They provide accountability for better planning

and iImplementation of plans.




THE SOCIAL MEDIA AUDIENCE: AGE AND GENDER %,

\l-tw.

%,'-EREE social media in the church
PINTEREST FACEBOOK TWITTER _
1. Clarify your goals
§3% FEMALE |]% MALE 5% FEMALE 43% MALE A[% FEmALE 5% mALE 2. Craft personas to empathize

Which of the following social media sites, if any, do you use? / Asked February 20
S o i any, coyo / ks Add a comment...

Source: http://www.visioncritical.com/social2sale
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social media in the church

Young Adult Andrea o
Age 26 1. Clarify your goals
Photo Occupation: emantary Schect Taachr
T 2. Craft personas to empathize
Key Facts s e G 1 O 6
Scales
Narrative © Q
Bullet Points
Single Page

‘F%"'“"'MMM 4
-Noonhrw"‘""’ﬁbyd"':y;“w*"k'

Differentiator

@goodidea consider separate accounts for _
students vs. adults




PINTEREST

SOCIALSITE

THAT IS ALL ABOUT

DISCOVERY

LARGEST

OPPORTUNITIES
A =
s T

@ -+
csking \_ st

fjashion

TWITTER

MICRO BLOGGING
SOCIALSITE

THAT LIMITS EACH

st |4)

CHARACTERS

USERS ARE:

20%
MALE

80% %0

o 10

MILLION

- USERS

LARGEST

PENETRATION

o

BUT SPREADING
SLOWLY AND STEADILY

9,100 TWEETS

HAPPEN .
EVERY 0
SECOND

v 289

o MILLION

ACTIVE USERS

FACEBOOK

MOBILE IS
FACEBOOK'S

CASH COW

1.31
BILLION

MONTHLY ACTIVE
MOBILE USERS

INSTAGRAM

SOCIAL SHARING
SITE ALL AROUND

PICTURES

AND NOW 15 SECOND

VIDEOS

MOBILE AD REVENUE

MAKES UP 76%
OF ALL AD REVENUE

(52.9 BILLION ¥ 02 0OF 2015)

USERS
SHARE »

1 MILLION LINKS
EVERY 20 MINUTES

MANY BRANDS

ARE PARTICIPATING
THROUGH THE USE OF

JF HASHTAGS
AND POSTING

PICTURES %
CONSUMERS
CAN RELATE TO

O 0 6 0

GOOGLE+

SOCIAL NETWORK
BUILT BY GOOGLE
THAT ALLOWS FOR

BRANDS
AN USERS

T0 BUILD CIRCLES

LINKEDIN

BUSINESS
ORIENTED

SOCIAL NETWORKING SITE

f

1.9

BILLION

MONTHLY
ACTIVE USERS

MOST FOLLOWED
BRAND IS

&
& 300

MILLION

ACTIVE USERS

. MILLION
ACTIVE USERS

ansocs asof 75.2015 Des

NOT AS MANY
BRANDS

ACTIVE,

BUT THE ONES THAT ARE

TEND TO BE A

GOOD FIT wmia
GREAT FOLLOWING

HANGOUTS =
AND PHOTOS &

HAVE BEEN SEPARATED
FROM GOOGLE+

BUT POSTS WILL REMAIN
AS “STREAMS”

g+ 300

BRANDS THAT ARE
PARTICIPATING
aRe GORPORATE

mBRANDS

GIVING POTENTIAL AND
CURRENT ASSOCIATES

apLace 10 NETWORK
¢ CUNNECT

o’ -.
79% OF USERS

i ARE3H

OR OLDER

in 380

. MILLION
USERS WORLDWIDE

igned by: Leverage - keveragenewagemedsa.com
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t,,_,,;;;s social media in the church
1. Clarify your goals

2. Craft personas to empathize

O Q

@intentional different accounts can have
different purposes



L; social media in the church

1. Clarify your goals

2. Craft personas to empathize

C Ommunlc at'lon ].S 3. Commit to engage

t l " "

O Q
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Add a comment...
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social media in the church

b2,

1. Clarify your goals

2. Craft personas to empathize

C Ommunlc at'lon ].S 3. Commit to engage

. 6"‘. - *
; .

q

O Q

i

1| , !
a ‘

{
!

——  Sioisicide e

@warning don’t spread yourself too thin ~ ee*




The 4 Types of Content Marketing Strategies -

social media in the church
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Conversational Viral

1. Clarify your goals
2. Craft personas to empathize
\oice: “Let’s talk about us” \oice: “Let’s talk about we” 3. Commit to engage

«Motive: Publicity ‘Motive: Provocation 4. Create content
+Example: Mashable Example: Kony 2012

Convictional

O

\Voice: “Let’s talk about me” Voice: “Let’s tatk about you”

Votive: Propaganda Motive: Personalization
Example: Press release ‘Example: LIVESTRONG blog

Lo Reason to Care Al

@adriandparker
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SHARE AT THE RIGHT TIMES

Different social networks have different peak times for posting. Take advantage! “uke:  social media in the church

1. Clarify your goals

&
2. Craft personas to empathize
l n 3. Commit to engage

4. Create content

/am 9am
Sspm 6pm

O Q

9am to 11am

@readysetgo get started now




OPTIMUM POSTING FREQUENCY

N

LINKEDIN

®

INSTAGRAM

TWITTER

.

FACEBOOK

1 post/

2 posts max
per day

BLOGGING

1 - 2 blogs
per week

+*
i
W

“ixe» social media in the church

1. Clarify your goals

2. Craft personas to empathize
3. Commit to engage
4. Create content

O Q

@witheringvine be consistent



»

10secs Snapchat
24 mins Twitter
3.2hrs

3.4 hours

/.4 hours

13 hours

months to years

Facebook

Email /Instant Messaging

YouTube

Instagram

Pinterest

b 'c"
8 At

“xe: social media in the church
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1. Clarify your goals

2. Craft personas to empathize
3. Commit to engage
4. Create content

O Q

@relax shelf life of a post is short



types of ministry content

“ONTEN7T

1. Post devotional thoughts

e————— HAVE YO

k\ '

i !SAPPOI;

misfit26413, vandiverrogers,
benbcochran, adelynn.newton and
llenasmithh like this

SEPTEMBER 23

Add a comment...




types of ministry content

“ONTEN7T

1. Post devotional thoughts

2. Recap of lessons

Add a comment...




"Today, | confess-to
the Church and the
world, that Jesus
Christ is my Savior
and Lord."

“;\{-'ﬁ” -7 types of ministry content
TONTEN7
1. Post devotional thoughts

2. Recap of lessons
3. Recap of events

O Q

.

Lindsey Rael
March 18, 2018
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w types of ministry content

mninm

1. Post devotional thoughts

| BETHLEHEM

2. Recap of lessons
3. Recap of events

- . ‘ 4. News / Announcements / Deadlines

Easter at Bethlehem
Public - Hosted by Bethlehem Church o Q

% Interested Going... ~ Share v

(O 3 Dates - Mar 30 - Apr 1

MAs Fri 7:00 PM MAH Sat 5:00 PM Are Sun 8:00 AM 2
rn /7 at o5: un 8: +
30 31 1

o Bethlehem Church | Show Map Add a comment...
548 Christmas Ave, Bethlehem, Georgia 30620




types of ministry content

“ONTEN7

1. Post devotional thoughts

2. Recap of lessons
3. Recap of events
4. News / Announcements / Deadlines

5. Post contests or polls

O Q

amybeth22 "Revolutionizing” the way we
take swofies. #throwbackthursday
#crossingtheDelaware #swowfie17
#superwow @superwowcamp @crkingsley1

evice12 This is the most amazing thing I've
ever seen.

Add a comment...
62 likes




el types of ministry content
SuperWow Camp “ONTEN? yp Y
Published by Ricky Smith [?]+«1 min -

Do you prefer Superwow at the beach or in the mountains? Tell us which 1. Post devotional thoughts

Superwow you plan to take your students this summer.
- 2. Recap of lessons

3. Recap of events
4. News / Announcements / Deadlines

5. Post contests or polls
6. Conversation Starters

O Q

Add a comment...




@ rickylamarsmith

rickylamarsmith Do you have courage to
study the Bible and act like Luther did on
this day in 15177 It's time for another
Reformation and revival.

O Q

spikespires, emileefaithmorris,
mikeboyd24, gabewjones, grantandanne,
marksikes2499, brinleyodom, smoc247
and branjohns like this

@novelidea it is powerful to end a post
with a question!
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types of ministry content

1. Post devotional thoughts

2. Recap of lessons
3. Recap of events
4. News / Announcements / Deadlines

5. Post contests or polls

6. Conversation Starters
7. Video content



o resource ideas

1. digitaldevotionals.com

O Q

Add a comment...




J0B 29:20

‘MY GLORY

IS EVER NEW WITH ME,

AND MY BOW IS

RENEWED
IN MY HAND.

0 resource ideas

1. digitaldevotionals.com

2. spark.adobe.com

O Q


http://spark.adobe.com

o resource ideas

1. digitaldevotionals.com

2. spark.adobe.com

3. hootsuite

O Q

Add a comment...



http://spark.adobe.com
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222 posts 733 followers 784 following

Ricky Smith Follower of Jesus. Learn more at http://www.rlsmith.me/
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